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4.50%

5.00%

US GDP Real Growth Rate, 2003 to 2008

3.00%

3.50%

4.00%

ro
w

th
 R

at
e

1.50%

2.00%

2.50%

U
S 

G
D

P
 R

ea
l G

r

0.00%

0.50%

1.00%

2003 2004 2005 2006 2007 20082003 2004 2005 2006 2007 2008



General Economic ForecastGeneral Economic ForecastGeneral Economic ForecastGeneral Economic Forecast

No Bo nceNo Bo nce• No Bounce

• At least 2010 before Economic Stabilization

• No Bounce

• At least 2010 before Economic Stabilization

U d t d d l i dU d t d d l i d• Unprecedented de-leveraging under way

• Pretty clear which way interest rates will go

• Unprecedented de-leveraging under way

• Pretty clear which way interest rates will go



General Economic ForecastGeneral Economic ForecastGeneral Economic ForecastGeneral Economic Forecast

Loan Rates 1998 – August 2008
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Brands Starting to Franchise Since 2000
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Top Ten industries by New Concepts Added, 2002 to 2008
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Franchised Units
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Annual Unemployment Rate, 1982 to August 2008
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Total Share by US generation
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Total New Franchise UnitsTotal New Franchise Units
2002 - 20072002 - 2007

The industries  below grew faster than the average of 
all franchising between 2002 and 2006:

INDUSTRY AVG 5 year
Computer Products and Services 41.3% 273.6%
Clothing & Accessories 35.2% 221.1%
Publications 19.5% 99.6%
Health & Fitness 15.1% 73.4%
Child-Related 13 3% 64 7%Child Related 13.3% 64.7%
Pet-Related Products/Services 11.9% 56.7%
Decorating & Home Design 11.7% 55.1%
Security-Related 8.0% 34.5%
Real Estate 7.9% 35.5%

& CBuilding & Construction 7.4% 32.8%
Services-General 7.3% 32.2%
Retail Food 6.2% 26.8%
Travel 6.1% 26.5%
Education-Related 5.2% 22.6%
Baked Goods 4.8% 20.4%
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Percentage of Brands with FPRs 2005 to 2007Percentage of Brands with FPRs, 2005 to 2007
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System performanceSystem performanceSystem performance

SBA statistics and Franchise Registry status

Performance of sector and industry
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Count of Franchisees by Number of Units Owned
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• This crisis is much deeper but it will pass

• In 2009 franchising will grow

• Greater need for proactive approach• Greater need for proactive approach
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